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In recent years, the winds of the "Natural (or "Green") Revolution" (e.g. 
"health “ foods, vegetarianism, exercise, conservatism, environmentalism etc.) 
have been blowing all over the world. People are tending more and more 
towards "natural" things. This is obvious from the fact that, for example, 
Evian and Perrier, "natural" mineral waters, have been gaining wide 
acceptance in the past few years. There is a general trend towards "nature" 
and "natural" things. 
Chinese medicine has a long history (it can be traced back to the era of 
Confucius). It is widely accepted by the older generation, but not so much by 
the younger. In fact, there are many advantages in using Chinese medicine. 
The prominent ones are that it is believed that it can keep you in top 
condition with relatively few negative side effects. 
In spite of the growing appeal of "natural" things, it appears, as noted, 
that younger people in Hong Kong do not seem to favour the use of Chinese 
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medicine, "natural" though it may be. In this paper, we propose to look into 
this issue, and to study the potential for Chinese medicine among younger 
people in Hong Kong. 
The Origins of Chinese Medicine 
About Chinese Medicine there is a wealth of knowledge, and it is an 
ingredient of China's rich heritage with a long and distinguished history. 
Chinese medicine is derived from man's age-old struggle with disease. For 
centuries, Chinese medicinal knowledge was transmitted from generation to 
generation orally and was later recorded and collated when the Chinese 
written language was invented. Because of differences and imprecisions in 
handing down knowledge from generation to generation, the early Chinese 
medicines did not always function well. With the accumulation of knowledge 
and experience, man learned the various properties and effects of a wide 
range of natural substances and started to apply them for healing and curing 
purposes, thus resulting in the emergence of a generally accepted medical 
一 - — 
• — - — ~ - • • • - - - - . _ - . 
practice. As was recorded in the "Shi-ji"(史、已）(Historical Record), 
"Shen-nong"种 (The King of Fanning) 
tried hundreds of thousands of 
herbs gathered and there we had medicines. As a matter of fact, this is the 
most lucid praise one could give Shen-nong for his contribution to the struggle 
against disease on the part of the Chinese. Chinese medicines, to a great 
extent, had their genesis in foods. Indeed, many of them are foods themselves 
or some elements of foods substances. 
I -
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The first and foremost Chinese medical classic "Shen-nong Ben Cao 
Jing"(押黎水并场，which is a classic on herbs composed by Shen-nong, was 
' • • — — • 
written in the 1st century A.D., contained both the principles of application as 
well as the origins, properties and healing effects of some 365 types of — 
medicines which were collected and summarised on the basis of practical 
curing experience. Other than substantial data on herbal medicines, a limited 
number of animal and mineral substances were also included and graded 
based on their properties and effects. 
Parallel with the fast-developing pace of society, medicines were more 
widely used and medical experience enhanced. At the start of the 6th century 
A.D.，Tao Hong-jing composed an exhaustive medical work entitled "Ben Cao 
Jing Ji Zhu"沐等錄珠法)(A commentaiy on Shen-nong，s herbs). This was 
the first supplementary and revised effort after the "Shen-nong Ben Cao Jing", 
and was also the second most predominant review of Chinese herbal medicine. 
It carried on the great tradition of the past and paved a new way for further 
progress. It also laid a solid foundation for the classification of Chinese 
herbal medicines. In the 7th century during the Tang dynasty (身朝)，the 
imperial government appointed 22 conspicuous scholars including Li Cuan 
勤）and Su Jing ^ ^ 
to undertake the task of revising and producing a new 
classic on herbs entitled ” Tang Ben Cao " 本和(Tang Herb Classic). 
This Classic contained data on 844 different types of herbs - with illustrations 
and was the very first encyclopedia on pharmacy on Chinese herbal medicines 
sponsored by the government in China for general use throughout the country. 
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Towards the mid-16th century, the "Tang Ben Cao" 岸 f ) was 
considerably revised and expanded by Li Shih-zhenff t f ^ ) based on nearly 
800 reference books, widespread practical investigations and studies of herbal 
formation and growth. He produced an epochal work entitled "Ben Cao Gong 
M u " 沐细 • ) (A Compendium of Medicinal Herbs). It is composed of 52 
volumes with 16 parts and 62 categories and contained descriptions of 1892 
varieties of herbs, 1120 iUustrations and 11,090 prescriptions, and represented 
the achievement of Chinese herbal medicine for the first sixteen centuries. It 
has been published in more than 30 editions over the past 300 years, and 
widely circulated all over the world through its French, Russian, German, 
English and Japanese translations. 
Great importance is attached to research in Chinese medicine in the 
People's Republic of China today. Chinese medicines are widely used not 
only in the PRC but also in various parts of the world, such as Korea, Japan, 
Europe and America. - -.---
The Categorization of Chinese MedininA 
Chinese medicine can be broadly classified into two categories: herbal 
drugs and health foods. Tliere are over 2000 different kinds of goods which 
are often used as herbal drugs medicines. Common examples in this 
categories are chiretta huangchi slices (诉关 X tangshen ( % 今 ) , 
yam slices (；傍 ^ )，fhictus lycii (术已各)，eucommia ( / i ： 外 ) ， 
tuckahoe )，tienchi.(、罗七）and pearl 中 p . The normal 
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method of taking Chinese medicines is in a boiled broth incorporating the 
crude ingredients. The ingredients themselves may also be ground into 
powder form or cooked or treated with other foods according to the 
appropriate prescription. 
Certain crude medicines have a high nutritious value and they are more 
widely known as seafood. The health foods category comprises a wide variety 
of products which differ greatly in value depending on each product's scarcity. 
Examples of these rare health foods are wild ginseng ( A ^ )，deer's antlers 
( / k 盡)，deer，s tail _£)，swaUow，s nests � % j \ fok san 
denorobium 山石@ and worm herbs (么薄）.Due to their rarity, these 
exotic products are highly priced. Nevertheless, they remain popular by virtue 
of their high nutritious value. 
A Definition of Chinese Medicine 
To repeat, "Chinese medicine^' can be broadly classified into two types: 
herbal drugs and health foods. Herbal drugs may be thought of as being 
essentially for healing diseases, while health foods are for keeping you in top 
condition. For the purpose of this paper, the terms "Chinese medicine" and 
"Chinese herbal medicine" will be used interchangeably to denote the whole 





A theme that is both timeless and contemporary is that ~ to state it yet 
again -- unlike the western dichotomy between medicines ("herbs") and foods 
("health foods"), the distinction between the two is quite blurry in the Chinese 
tradition (medicines having literally "grown" from foods) adding, as much as 
anything, to the sometimes mystic nature of the issue. Nonetheless, we still 
discuss the two parts under separate rubrics, as much for interpretability as 
anything else. 
A Survey 
Recently we conducted a survey among our friends and relatives (most 
- of them are under 40)，and found that a majority of them would turn to 
Western medicine rather than traditional Chinese medicine when they fell ill. 
This brief survey suggests that there is a negative sentiment towards Chinese 
herbal medicine in Hong Kong. This has impelled us to do exploratory 
research into why such sentiment exists among the younger generation in 
Hong Kong. In conducting this research, we questioned younger people 
(between 18 to 39) on their attitudes towards the above issue. 
We will seek insights into the "ABC's (attitude, behaviour and 
characteristics) of the younger generation towards Chinese herbal medicine, 
and we will then offer recommendations and implications. Based on the 
results of this work, we will devise a marketing plan to promote Chinese 




Title : Modern Drugs from Folk Remedies 
Author : Spalding, B.J. 
Journal : Chemical Week, Vol : 136 Date : Feb 27, 1985 
. T h e article reveals that the U.S. pharmaceutical industry has displayed 
very little interest in folk medicine in its pursuit for new drugs development. 
Yet, Chemistry Professor Eric Block believes that this is a misfortune for 
medicinal development, as folk medicines have been put through years of 
testing by more traditional cultures, such as China. The lack of interest of the 
U.S. pharmaceutical industry has been explained by such arguments as the 
weakness on patents of naturally occurring compounds, and the variation of 
natural compounds from plant to plant within the same species. Merck Sharp 
and Dohme is one of the few U.S. companies that actively investigates folk 
remedies as a route to new drugs. In the last few years, it has been working 
jointly with China's Beijing Medical College in the examination of herbal plant 
extracts for interesting chemical structures. Other countries such as France 
are actively pursuing drugs development from folk remedies. There is one 
French company which even considers licensing an antithrombotic compound 
extracted from garlic. 
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Title ： Getting to the Root of Ginseng's Power 
Author : Spalding, B. J. 
Journal : Chemical Week Vol : 139 Date : 13 Aug, 1986 
According to the article, approximately 8.5 million pounds of ginseng 
root are produced for a worldwide market which is estimated to be U.S.$1 
billion. Pharmaceutical companies have avoided ginseng, since natural 
compounds are mostly unpatentable. Yet, university researchers are 
investigating certain properties attributable to ginseng, such as improved 
energy metabolism during exercise and suppression of cholesterol synthesis. 
Many of the medicinal properties attributed to ginseng have been proven, but 
a great deal of inexactness remains. Ginseng is controversial. There are 
studies revealing that ginseng abuse syndrome is possible. Moreover, the 
presence of misbranded or pirated ginseng creates a problem. In the U.S., 
there are approximately 50 companies engaged in the processing of ginseng, 
and there are more than 350 products available throughout the world. 
Nonetheless, not all of these products actually contain ginseng. The American 
Herbal Products Association is working with the National Nutritional Foods 
Association to establish standards for labelling ginseng. Ginseng has become 
an increasingly big export crop. 
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Title ： Research and Innovation : The Lore and Profits 
Author : Kaye, Lincoln 
Journal : Far Eastern Economic Review, Date : May 25, 89 
When Procter and Gamble took over Richardson Vicks in 1986，part of 
the acquisition was a state-of-the-art research laboratory in India, to develop 
internationally marketable products based on traditional Indian herbal 
preparations. In India, at least, such medicines are seen as safer than their 
Western equivalents, especially when taken over long periods for lingering 
chronic complaints. P&G's U.S.$3 million capital outlay and U.S.$1.5 million 
annual operating budget for that laboratory is extravagant by Indian standards. 
The company is betting that it can show results, since its Indian researchers 
(and are，in a sense, the heirs to) represent generations of "vaidyas", who have 
compiled herbal lore for almost 3000 years. The company seeks to identify 
herbal recipes that might meet widespread needs and that can be produced on 
a commercial scale. So far, the firm has three items at work : 1: a stomach 
medicine, 2: a combination analgesic/anti-inflammatory drugs for arthritis 
patients, and 3: a cough mixture that is already in the test marketing stage. 
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Title ： Problems of Integrating Chinese and Western Health Services in 
Hong Kong 
Author : Ranee P.L. Lee 
Although traditional medicine has failed to establish a scientific 
method for observation of data and for verification of its theoretical 
principles, it is argued that it has been "natural" and "rational" in -conception, 
as opposed to "magic" and "superstitious". In an empirical research study 
conducted by Dr. Ranee Lee in 1971-72，some important findings were 
revealed: 
1. The location distribution of Chinese and Western services are strongly 
associated. The larger the number of Chinese services in a particular 
area, the larger the number of Western units. Both were highly 
dependent on two common factors : population size and socio-economic 
status. 
2. Western-trained doctors are more likely to refer patients to colleagues 
of their own kind, while Chinese practitioners are less likely to do so: it 
is more likely for Chinese practitioners to refer patients to 
Western-trained doctors than the other way round. 
3. Western doctors have trust in traditional medicine, but not in the 
training and qualification of existing Chinese practitioners in Hong 
Kong. And most Western-trained doctors agree that hospitals should set 
up Chinese medicine divisions. 
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4. In general, the respondents believed that Western medicines were 
more effective than Chinese herbs in terms of preventive care, but less 
effective with regard to tonic (i.e. the maintenance and promotion of 
health). With respect to curative care, they have in general more 
confidence in Western drugs than Chinese herbs. To be more specific, 
most of them suggested that in the treatment of most diseases, (i) 
Western drugs work faster than Chinese herbs, but (ii) Chinese 
medicines are less likely to produce side-effects and (iii) Western 
medicines are good for the treatment of symptoms while Chinese herbs 
are more effective in curing the disease. - - —• •—-
5. A number of residents indicated that they have attempted to shift 
between Western-trained doctors and traditional practitioners for the 
treatment of the same illness. Most residents would begin with 
self-medication. If it fails, they would consult Western-trained doctors. 
When Western-trained doctors do not seem to be successful, they would 
shift to seeking help from traditional practitioners. 
» 
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Title ： Young People's Perceived Values and Benefits of Traditional 
Chinese Nourishing Foods 
Author : Leung Lai-cheung, of Lingnan College 
In general, young people (aged between 20 and 35) perceive that those 
who regularly consume Chinese nourishing foods are married males aged 35 or 
‘ above with higher income. They tend to be conservative, have high social 
status and have a traditional life style. In addition, more females tend to 
perceive that those taking Chinese nourishing foods have high social status. It 
seems that young people may not believe in the product benefits of Chinese 
nourishing foods. The research also has the following important findings : 
1. Young people have poor knowledge about Chinese nourishing foods. 
2. Young people believe that a healthy body could be achieved through 
a balanced diet and physical exercises rather than through taking 
nourishing foods. 
• • . • . . . 
3. Although young people seldom go to restaurants for Chinese 
nourishing foods or cook it for themselves, they appreciated the good 
taste of Chinese nourishing foods. 
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Title ： The Contributions of Academicians and Commercials towards 
Superior Proprietary Products 
Author : Prof. Kong Yun Cheung 
Professor of Biochemistry, CUHK. 
Proprietary products are those products that are specially manufactured. 
Through this special treatment, the superior nature of the product is 
guaranteed. Legally, accurate descriptions need to be made in order to 
highlight the superiority of the product. Yet, many products in the market 
emphasise their proprietorship by designing an eye-catching logo and an 
attractive package. As time goes by, users take it for granted that packaging 
and superiority in quality go hand in hand. _ 
One important message conveyed by the author in this article is the 
concept of marketing proprietary products to consumers. It was suggested that 
the marketer should capture the intrinsic value of the proprietary product and 
convey the message in "visionary terms", including improving the package so 
that it looks enticing at first sight. This serves as a stimulus to the consumer 
to try the product. Besides the packaging, the marketers also may employ 
prestigious and renowned people and advertise that they are frequent users as 
well. Academicians and researchers may also be deployed to validate the 
scientific nature of the product. In this way, a proprietary product may 





After our preliminary search of the literature (v.s.)，in order to get 
more first hand information, an agreement with Tung Fong Hung Chinese 
Medicine Company Ltd. ( j f a leading Chinese medicine 
company in Hong Kong, was reached. Interviews with the company's top 
management were granted and they covered many things about the market 
and the company's general business strategies. 
Shop visits were also arranged. The company provided a great deal of 
valuable information on the characteristics of various kinds of Chinese 
medicine. To have a more comprehensive overview of the Chinese medicine 
market，information about two other Chinese medicine traders, Nam Pik Hong 
Chung Pong ( j 开），was also sought through various 
sources including annual reports and brief interviews. The Hong Kong 
Chinese Medicine Association and the Chinese Medicine Research Centre of 
the Chinese University of Hong Kong were the two other major data sources , 
for some more technical information. Some related research, such as the 
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medical survey in Kwun Tong conducted by Dr. Ranee Lee in 1972，was 
consulted as further background to our own survey. 
To gain insight into the attitude of the younger generation towards 
Chinese medicine, a exploratory quantitative survey was undertaken. In-depth 
interviews among younger Hong Kong Chinese were first held; and then the 
primary data are collected via a structured questionnaire (Appendix 1). The 
instrument was designed under the guidance of Dr. Neil Holbert and was 
pretested before the survey was carried out. 
The questionnaire, written in both Chinese and English, focused on the 
following areas: 
i. Personal data 
ii. Attitudes towards Chinese herbal drugs 
iii. Attitudes towards Chinese health foods 
iv. Overall attitudes towards Chinese medicine 
Sample Design 
In line with the objectives of this research, the target group of interest 
was the younger generation in Hong Kong who are defined as the age group 
between 18 and 39. This group of people will form the population in which 
sample elements were selected by using a quota convenience sampling 
technique. 
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A convenience sample of target respondents was selected equally from 
two different districts - Shatin and Mongkok. The respondents were stopped 
and interviewed either at shopping centres or in the street. Attempting to 
ensure that the sample was representative, quotas were assigned to different 
sample elements by considering their age and sex. Within each district, the 
proportions of male and female respondents were roughly equal. 
Data Processing 
A total of 88 completed questionnaires, after being manually checked 
for accuracy and consistency, were coded and then processed by computer. 
Key-data, including confidence in and use of Chinese herbal drugs and health 
foods, were broken down by sex, age, household income and education level. 
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CHAPTER 4 
FINDINGS FROM THE STUDY 
Chinese Herbal Drugs 
About 27% of respondents said that they were confident in using 
Chinese herbal drugs, while 56% had some confidence. Only 17% of the 
people surveyed indicated no confidence in Chinese herbal drugs at all 
(Table 1). In this survey, the younger age group showed more confidence in 
Chinese herbal drugs. Only 11% of the age group of 18-29 expressed no 
confidence in herbal drugs while the percentage for the age group of 30-39 
was 35% (Table 2). We speculate that the younger group (18-29) may be 
influenced by the winds of that Natural Revolution which -- as noted -- has 
been blowing in western countries in recent years and maybe thus inclined to 
look more favourably upon natural medicine. As to the older age group, it 
takes longer time to change their habit of using Western medicine, which is 
regarded as more scientific and reliable in healing diseases. Indeed, one may 
speculate that a sort of "pendulum" effect may exist, the youngest group re-





Confidence in herbal drugs by Age 
J _ 
- How Confident? 
Age Confident Somewhat Not at all 
18 to 29 26 % 63 % 11 % 
30 to 39 30 35 35 
TABLE 2 
Percentage of respondent 
How confident? Herbal Drugs 
Confident 27 % 
Somewhat confident 56 
Not confident 17 
19 
The three most important reasons for being confident in using herbal 
drugs were "long history" (56%), "recommended by friends or relatives" (56%), 
and "absence of side-effect" (28%) (Table 3). 
TABLE 3 
As a reason for being confident: 
Reasons Herbal Drugs 
Recommended by friends 56 % 
or relatives 
Long History 56 一 
Absence of side-effects 28 
Recommended by celebrities 15 
Having scientific proof 14 
Recommended by popular magazines 6 
The survey also revealed that the three most important reasons for not 
being confident in using herbal drugs were "not scientific enough" (87%), "not 
professional in diagnosis" (67%), and "no government supervision" (47%). 
However, only 20% of the respondents quoted "harmful to health" as a major 
reason (Table 4). 
I 香 港 中 文 大 學 圓 當 体 栽 當 I 
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TABLE 10 
~ - 一 
As a reason for not being confident: 
Reasons Herbal Drugs 
Not scientific enough 87 % 
Not professional in diagnosis 67 
No government supervision 47 
Old-fashioned 40 
Out-dated 33 
Harmful to health 20 
-‘ 一 
More than 70% of the respondents used Chinese herbal drugs 
sometimes, while 13% used more often or very often used. About 15% of the 
respondents had never used herbal drugs before (Table 5). Quite similar to 
the results of the confidence in herbal drugs, the younger group (18-29) 
reported using Chinese herbal drugs more frequently. Their percentage of 
often or sometimes using herbal drugs was 89%, 16% higher than the older „ 
age group (Table 6). 一 
TABLE 5 
Percentage of respondent 
How frequently? Herbal Drugs 
Often 13 % 
Sometimes 72 
t Never 15 
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TABLE 10 
Using frequency of herbal drugs by Age 
How Frequent? 
Age Often Sometimes Never 
18 to 29 12 % 77 % 11 % 
30 to 39 14 59 27 
The five most common symptoms for which the respondents used 
Chinese herbal drugs were Influenza (72%), Fever (17%), Headache (10%), 
Vomiting (10%)-and Rheumatism (8%) (Table 7). 
TABLE 7 
Percentage of respondents 
Symptoms Using Herbal Drugs 






Sexual Inadequacy 0 
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Concerning the many reasons that people gave for using Chinese herbal 
drugs, "effective" received the highest mean scores (3.3). This was followed by 
"no side effects" (3.1), and "having confidence" (2.9). "Cheaper " was 
considered the least important reason Table 8). This indicated that our 
strategy for herbal drugs should place emphasis on product quality rather than 
price. 
TABLE 8 
� - f 
As a reason for using (mean scores): 
Reasons Herbal Drugs 
Effective 3.3 
No side-effects 3.1 
Having confidence 2.9 
Not necessary to see doctor 2.2 
Cheaper 1.7 
Note: Mean score rating: Not importaiit = 1...5=Very important 
As to the many reasons that people gave for not using Chinese herbal 
drugs, the reason ranked as most important was "Inconvenient" (2.7), followed 
by "no confidence in its effectiveness (2.6), "no immediate effect" (2.6), 
"troublesome in preparation" (2.4) (Table 9). 
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TABLE 10 
- - • 
As a reason for not using (mean scores): 
Reasons Herbal Drugs 
Inconvenient 2.7 
No confidence in its effectiveness 2.6 
No immediate effect 2.6 
Troublesome in preparation 2.4 
Its bitterness 2.3 
Its ugly appearance 2.2 
Note: Mean score rating Not important = 1...5=Very important 
Chinese Health Foods 
Roughly 44% of the respondents were confident in using Chinese 
health foods to keep their bodies in good shape, which was 17% higher than 
that of herbal drugs (Table 10). Similarly, the age group of 18 to 29 had more 
confidence in health foods than the age group of 30 to 39 (Table 11). This 
percentage also showed that Chinese health foods received better acceptance 




Percentage of respondent 
How confident? Herbal Drugs Health Foods 
Confident 27 % 44 % 
Somewhat confident 56 42 
Not confident 17 14 
TABLE 11 
Confidence in health foods by Age 
How Confident? 
Age Confident Somewhat Not at all 
18 to 29 40 % 35 % 25 % 
30 to 39 56 13 31 
Regarding the three most important reasons for being confident in 
using Chinese health foods, they were "recommended by friends or relatives" 
(71%), "long history" (67%) and "absence of the side-effect" (28%) (Table 12). 
These results were quite similar to that of herbal drugs. 
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TABLE 10 
As a reason for being confident: -‘ _ 
Reasons Herbal Drugs Health Foods 
Recommended by friends or relatives 56 % 71 % 
Long History 56 67 
Absence of side-effects 28 28 ‘ 
Recommended by celebrities 15 15 
Having scientific proof 14 11 
Recommended by popular magazines 6 15 
The survey also revealed that some 18% of the respondents often used 
Chinese health foods, which was 5% higher than that of herbal drugs. Only 
9% of the people surveyed had never used Chinese health foods (Table 13). 
It meant that the respondents used health foods more frequently than herbal 
drugs. Also, the younger age group (18-29) used health foods more often than 
the older age group (30-39) (Table 14). 
TABLE 13 
Percentage of respondent 
How frequently? Herbal Drugs Health Foods 
Often 13 % 18 % 
Sometimes 72 73 
Never 15 9 
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TABLE 10 
Using frequency of health foods by Age 
How Frequently? 
Age Often Sometimes Never 
18 to 29 20 % 48 % 32 % 
30 to 39 12 44 44 
- — 
In line with the results of the herbal drugs, "not scientific enough" 
(69%) was deemed as the most important reason for not being confident in 
health foods, followed by "too many fabrications" (i.e. "fakes") (67%) and 
"out-dated" (33). However, no respondent believed the Chinese health foods 
were harmful to health (Table 15). 
TABLE 15 
As a reason for not being confident: 
Reasons Herbal Drugs Health Foods 
Not scientific enough 87 % 69 % 
Not professional in diagnosis 67 N/A 
No government supervision 47 N/A 
Old-fashioned 40 25 
Out-dated 33 33 
Harmful to health 20 0 
Too many fabrications N/A 67 
Note: N/A means do not have that question in this category. 
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A vast majority (73%) said that they used Chinese health foods to 
preserve vitality, while only 6% used it to enhance sexual ability. Many 
Chinese health foods (e.g. deer tail etc.) are regarded as "aphrodisiacs" in the 
Chinese culture, and they probably are son seen by the Chinese themselves, 
and, therefore such a low percentage to this question was contrary to our 
expectations. We guessed that the question itself was somewhat embarrassing 
and most respondents were unwilling to give an affirmative answer. And 
actually, "preserving vitality" may be interpreted as a subtle expression for 
"enhancing sexual ability". This result also suggested that the health foods 
promotion plan should focus on the theme of preserving vitality rather than 
the more embarrassing outward expression of enhancing sexual ability. The 
other important purposes of using Chinese health foods were “ preserve 
youthfulness (29%), "preserve smooth and baby like skin" (27%) (Table 16). 
TABLE 16 
Percentage of respondents 
. , • • • . . . . 
- ‘ _ 
Purposes Using Health Foods 
Preserve vitality 73 % 
Preserve youthfulness 29 
Preserve smooth & baby-like skin 27 
Keep figure slim 6 
Enhance sexual abilities 6 
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Of the many reasons that the people gave for not using Chinese health 
foods, the reason ranked as most important was "too expensive" (3.0). This 
was followed by "no confidence in its effectiveness" (2.8), "inconvenience" (2.6), 
"no immediate effect" (2.6) and "no need" (2.6). Most respondents quoted "too 
expensive" as an important reason for not using Chinese health foods 
(Table 17). It is possible that health foods are usually associated with those 
expensive drugs such as Ginseng, -Huangchi slices and Chiretta by the common 




As a reason for not using (mean scores): 
Reasons Herbal Drugs Health Foods 
Inconvenience 2.7 2,6 
Ineffective 2.6 2.8 
No immediate effect 2.6 2.6 
Troublesome in preparation 2.4 2.5 
Its bitterness 2.3 2.1 
Its ugly appearance 2.2 1.3 
No needs N/A 2.6 
Too expensive N/A 3.0 
_ I mm 
Note: Mean score rating Not important = 1...5=Very important 
N/A means do not have that question in this category. 
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Further Analysis 
The survey shows only a moderate correlation between Chinese herbal 
drugs and health foods, both in respects of confidence and use (Table 18)， 
suggesting that these two may in fact be rather different markets in the mind 
of the people in spite of their interwoven history, and also that use may be 
bound by habit rather than a more perhaps measurable "confidence" statistics. 
TABLE 18 
‘ “ “ " ‘ ‘ ‘ “ “ • 
Correlation Matrix (r) 
HDCON HDUSE HFCON HFUSE 
HDCON * 0.45 0.31 0.32 
HDUSE 0.45 * 0.19 0.37 
HFCON 0.31 0.19 * 0.44 
HFUSE 0.32 0.37 0.44 * 
-‘ 一 
Note: HDCON = Confidence in Herbal Drugs 
HDUSE = Use of Herbal Drugs 
HFCON = Confidence in Health Foods 
HFUSE = Use of Health Foods 
Concerning the form of Chinese medicine, the most preferred form was 
crude herbs, which 42% of the respondents chose as the most desirable form. 
This was followed by liquid (22%), pill (18%) and capsule (17%). The least 
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preferred form was powder (2%) (Table 19). This result indicated the 
"natural" form of Chinese medicine (crude herbs) received highest acceptance, 
and this can serve as an important input into product strategy. 
TABLE 19 
Preference on different form of Chinese medicine 
Different Forms Percentage of Top Ranking 
Crude herbs 42 % 
Liquid 22 
- -Pill 18 
Capsule 17 
Powder 2 
The survey revealed that female respondents expressed more 
confidence in Chinese herbal drugs than males. Some 31% of female 
respondents were confident in Chinese herbal drugs, while the percentages for 
male respondents was only 23%. (Table 20). 
Nearly all male respondents who indicated no confidence in Chinese 
medicine quoted "not scientific enough" as the most important reason. Female 
respondents, however, showed confidence in Chinese medicine because of its 
long history. It seems that "scientific proof, is the most important reason for 
males in using medicine. 
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TABLE 20 
Confidence in herbal drugs by Sex 
How Confident? 
Sex Confident Somewhat Not at all 
Male 23 % 59 % 18 % 
Female 31 53 16 
TABLE 21 
Confidence in health foods by Sex 
How Confident? 
Sex Confident Somewhat Not at all 
Male 44 % 23 % 33 % 
Female 45 35 20 
^ -mm 
The percentages of female respondents who often used Chinese herbal 
drugs (15%) and health foods (25%) were also higher than the percentages for 




Using frequency of herbal drugs by Sex 
TTTI 
How Frequent? 
Sex Often Sometimes Never 
Male 10 % 72 % 18 % 
Female .15 73 12 
TABLE 23 
Using frequency of health foods by Sex 
TW 
How Frequent? 
Sex Often Sometimes Never 
Male 10 % 49 % 41 % 
Female 25 45 30 
Regarding the education background, the respondents receiving primary 
education were more confident in Chinese medicine, while the people of 
tertiary level indicated least confidence in it (Table 24 & 25). Also, the 
respondents of primary education level used Chinese herbal drugs and health 
foods more frequently (Table 26 & 27). 
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TABLE 10 
Confidence in herbal drugs by Education Level 
How Confident? 
Level Confident Somewhat Not at all 
Primary 50 % 17 % 33 % 
Secondary —26 45 29 
Tertiary 25 33 42 
• f _ 
TABLE 25 
Confidence in health foods by Education Level 
How Confident? 
Level Confident Somewhat Not at all 
Primary 50 % 33 % 17 % 
Secondary 50 29 21 
Tertiary 36 31 33 
TABLE 26 
Using frequency of herbal drugs by Education Level 
How Frequent? 
Level Often Sometimes Never 
Primary 17 % 50 % 33 % 
Secondary 15 46 39 




Using frequency of health foods by Education Level —— ‘ — 
How Frequent? 
Level Often Sometimes Never 
Primary 34 % 33 % 33 % 
Secondary 19 48 33 , 
Tertiary 13 49 38 
As to the religion or denomination, Catholics and Protestants expressed 
least confident in Chinese medicine, while Buddhists and the respondents of 
no religious belief indicated higher degree of confidence. 
As to income, we found mixed patterns of confidence and use Table 28 
to 31). 
TABLE 28 
Confidence in herbal drugs by Household Income 
How Confident? 
Income Confident Somewhat Not at all 
< $15,000 30 % 55 % 15 % 
$15,000 to $20,000 29 50 21 
> $20,000 18 64 18 
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TABLE 10 
Using frequency of herbal drugs by Household Income 
How Frequent? 
Income Often Sometimes Never 
< $15,000 6 % 83 % 11 % 
$15,000 to $20,000 13 61 26 
> $20,000 29 59 12 
TABLE 30 
一 — , 
Confidence in health foods by Household Income 
How Confident? 
Income Confident Somewhat Not at all 
< $15,000 40 % 32 % 28 % 
$15,000 to $20,000 58 25 17 
> $20,000 35 29 36 
. - T 
TABLE 31 
• • Using frequency of health foods by Household Income 
— R 
How Frequent? 
Income Often Sometimes Never 
< $15,000 19 % 49 % 32 % 
$15,000 to $20,000 17 45 38 
> $20,000 18 41 41 ' 
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Finally, no one who lacked confidence in Chinese health foods thought 
that they were harmful to health, and only one in five who were not confident 
in Chinese herbal drugs thought so. We may speculate that the latter was so 
because it would delay seeking further professional medical advice. 
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CHAPTER 5 
SUMMARY AND RECOMMENDATIONS 
Summary 
Based on the foregoing analysis, we conclude that there is a moderate 
correlation between the characteristics of the people using drugs and those of 
health foods. Besides, we also found that use of both drugs and health foods 
tends to be higher among younger females aged between 18 and 29，with less 
education (secondary school or below). On the other hand, non-users are 
characterised by higher education (tertiary education), aged between 30 and 39 
and male. Income and occupation do not have any significant bearing on the 
acceptance of health foods and drugs. 
Our analysis does not suggest any reasons behind the relatively high 
frequency of use of females. However, it may be explained by the notion that 
traditionally Chinese females tend to not care so much about whether the 
medicines are scientific or not. As long as drugs can heal their diseases (and 
there are surely more different recurrent female problems than male), they 
may adopt them, regardless of the possible superstitious nature of the 
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medicine. On the other hand, non-users are typically well-educated males. 
Responses to open-end questions suggest that they do not believe in any 
medicines that are not scientifically processed, nor any that are not recognised 
internationally. So long as there exists an element of superstition and, 
moreover, of ‘fake，products, they will be reluctant to try the medicine. 
These are the main reasons for its unpopularity among the non-users. 
The formulation of our strategies will be tailored to solving the 
problems facing the non-users of both drugs and health foods. The strategies 
we propose are to solve the low acceptance of drugs and health foods 
respectively. In each case, we will specifically devise strategies to solve the 
problems of low confidence and those of low frequency of use. They are 
basically centred on the non-users. The same set of strategies are also 
applicable to users (of drugs and health foods) to further enhance their 
confidence in the medicine, which, in turn, should increase their frequency of 
use. By non-users we mean those people who show no confidence at all in 
Chinese drugs and health foods. There are several major reasons behind their 
lacking in confidence. As noted, the leading ones include the "non-scientific" 
nature of Chinese medicine and the non-professional treatment in diagnosis. 
Our strategies will be tailored to these people to foster confidence in the 
medicine, with a view to boosting confidence. 
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Chinese Herbal Drugs Recommendations 
Problems Highlight - Confidence in Herbal Drugs 
According to our findings, the main reasons for not being confident in 
using Chinese herbal drugs are the following, as shown in the relative 
frequency in the graph below: 
Why not Confident in Herbal Drugs? 
% of Respondents 
imy. 
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Figure 1 
i. Not scientific enough; 
ii. Not professional in diagnosis; 
iii. No government supervision. 
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The reasons behind the first concern are that there is no formal 
scientific proof that they can heal disease. Contemporary young Hong Kong 
people tend to be well-educated and they do not believe in anything not 
scientific. Chinese medicines are merely herbs collected and then boiled 
together to give the final product to heal the disease. Collecting different 
kinds of herbs together to boil down to form medicine is only a matter of 
tradition and past experience, and there is no formal scientific proof that they 
work well to preserve well-being. Hence if we want to explore the market of 
non-users, which probably includes a lot of high-income upwardly-mobile 
young people, we need to conquer the problem of non-scientific nature of the 
medicine. 
The second reason for the lack of confidence in Chinese herbal drugs is 
that practitioners are not professional enough in diagnosis. This is consistent 
with the findings of research conducted by Dr. Ranee Lee (see Chapter 2 -
Literature Review). Although there is the Chinese Medical Association 
( 卞 凑 轉 今 ) i n Hong Kong, it is not recognised by the Hong 
Kong government, nor is it endorsed by any international institution. The 
medical knowledge of the Chinese practitioners is largely inherited or orally 
transferred from one generation to another. The prescriptions of different 
practitioners for the same patient could be radically different. There is no 
standard to be measured against. In view of this, contemporary young Hong 
Kong people who tend to receive high education show relatively little 
confidence in such practitioners. 
/ 
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The third reason for the lack of confidence in the Chinese herbal drugs 
is that there is no government supervision. Unlike western medicine, Chinese 
medicine is not internationally recognised. Besides, the Chinese Medicine 
Association is not endorsed by the Hong Kong government. Hence there is no 
government supervision of Chinese medicine and its practitioners. Lacking 
government supervision, practitioners can give any prescriptions to the 
patients. The result could be disastrous. As a result, these young and well 
educated Hong Kong people tend to go to western doctors for therapy. 
Western doctors are well trained, are in possession of licences, and their 
standards perhaps more consistent. In comparison, young and well-educated 
people show less confidence in the Chinese practitioners and drugs as a result 
of the lack of government supervision. 
Solutions 
As far as confidence is concerned, we have identified three main barriers to 
the clients' lack of confidence in the Chinese herbal drugs. On the following 
pages, we will discuss possible remedies to overcome these problems. 
i. The non-scientific nature of Chinese herbal drugs 
To solve the problem of its non-scientific nature, we need to launch 
seminars to explain the underpinnings of Chinese herbal drugs. We could 
invite renowned scholars from the United Nations who specialise in the effects 
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of Chinese herbal drugs to hold seminars and forums for the general public 
with a view to explaining the "superstitious" nature of Chinese drugs and to 
promote the pronounced healing effect of such medicines. Other than the 
United Nations research, the research results from local institutions such as 
the Chinese University and those from mainland China could also act as valid 
and strong promoters to increase its acceptance among the public. In these 
seminars, illustrations such as breakthroughs in the treatment of certain types 
of cancer by Chinese medicine could be discussed and this could foster 
confidence among the non-users concerning its non-scientific nature. 
It was found that the majority of the non-users are middle-class people. 
Again, we note that the winds of the green revolution have been.blowing all . 
over the world. There is a special inclination towards nature, and Chinese 
herbal drugs are basically crude herbs, which strikes a good analogy between 
the two. Since supporters and advocates of the green movement are mostly 
middle-class people, they probably could easily accept the "natural" nature of 
Chinese herbs, if they themselves advocate nature and natural things. 
Moreover, the emphasis of Chinese herbs is on a long-term basis rather then 
immediate effect. Although the healing effects of Chinese herbs are not 
generally immediate, they can be beneficial to the longer-term well-being of 
humans. This is in sharp contrast to western medicine, which is allopathic and 
calls for immediate healing effect. In the long run, western medicine has 
more side effects as the powers are relatively stronger. In contrast, Chinese 
medicine has few side effects and the healing effects are more long lasting. 
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Adopting both of these strategies can enhance the image that Chinese 
medicine is both effective and scientific. We strongly feel that the Chinese 
medicine can gain widespread acceptance among the middle class. 
ii. The lack of professional Ism in diagnosis 
To tackle the problem of lack of professionalism in diagnosis, we 
suggest that the practitioners should exercise tighter control on self-discipline 
in their practice. Given the laissez-faire bent of the Hong Kong government, 
it is probably most unlikely that the government will exercise more control 
over the practice of these Chinese practitioners. Therefore, the exercise of 
self-discipline seems to be the only way. Besides, leading trading companies in 
the field of Chinese medicine such as Yu Yan Sang ( f^^^ t ) and Tung Fong 
Hung (東绝)， can exercise tighter control on their Chinese medical 
practitioners and use the high quality of their practitioners as a promotion 
means. For instance, they could "import" experienced and qualified 
practitioners from mainland China and Taiwan in order to increase their 
•一 --• --- — - L - . - R — R R -- . — 
reputation. These practitioners could be people who have prepared 
prescriptions for famous and prestigious people and have had conspicuous 
results. These leading firms could use these practitioners in their promotions, 
and to seek for higher standard of professionalism in diagnosis. 
To further upgrade the professional nature of Chinese herbal medicinal 
practitioners, they could imitate the example of The Optical Shop, in which / 
44 
the opticians are dressed in plain white laboratory uniforms and wear ties and 
jackets. This gives customers an air of professionalism. The same can be 
applied to the practitioners here. The company could design eye-catching 
uniforms to foster confidence and display an air of exclusivity in the Chinese 
drugs practitioners. 
iii. The lack of governmental supervision 
More self-discipline need to be introduced to the practitioners and 
those preparing prescriptions for patients. They need to exert surveillance 
over one another with a view to maintaining a high level of standard among 
the practitioners. Any poor performers could be suspended from practising. 
These are strategies to deal with the problems with the lack of 
confidence in drugs, and we firmly believe that they are good remedies to 
solve the problems. After strengthening the confidence of the clients in the 
herbal drugs, we ponder over the problems of the low frequency of use of 
herbal drugs, and possible remedies for them. 
Problems Highlight - Use of Herbal Drugs 
According to our survey, the main reasons for the low frequency of use 
of Chinese herbal drugs are the following, as shown in the relative frequency 
in the graph below: 
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Why not Using Herbal Drugs? 
Mean Score (1 to 5 � 
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i. No confidence; 
ii. Inconvenience; 
iii. Ineffective; 
iv. Ugly appearance. 
The reasons behind the first reason are that the client has no 
confidence in Chinese medicine; this obviously leads to the low frequency in 
use. 
The reasons behind inconvenience are that Chinese herbal drugs are 
troublesome in preparation. In normal situations, the patient is only given the 
crude herbs and he has to boil the herbs before he can take them. This is 
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much more troublesome than the ready-to-take western medicines, in which 
case the patient can save the trouble of boiling the medicine and just have to 
swallow the pills to cure the disease. 
So far as ineffectiveness of Chinese herbal drugs is concerned, the main 
attacks are directed towards its slow and indirect healing effect on diseases. 
Most of the herbal drugs are focused on improving long-term health and the 
effect of healing disease is not so acute and apparent, as compared to the case 
of western medicine, which provides immediate effect in healing diseases. 
Finally, the ugly appearance of crude herbs could have a negative effect 
on the frequency of use of crude herbs. As compared to the delicately 
packaged ready-to-take western pills, the average consumer has a natural 
tendency to take the western ones, which is nicer in appearance and less bitter 
in taste. 
Solutions 
As regards the frequency of use, we have identified four major barriers 
to the client's low frequency of using the Chinese herbal drugs. On the 
following pages, we will discuss possible solutions to cope with these problems. 
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i. No Confidence 
To overcome this problem, we can adopt the strategies we introduced 
earlier in the previous section on ways of overcoming barriers concerning 
confidence in herbal drugs. 
ii. Inconvenience 
To overcome the problem of inconvenience and troublesome in 
preparation, we suggest that chain stores be set up to facilitate the preparation 
of drugs for consumers. The crude herbs should be nicely packaged and if 
requested, have the drugs prepared for immediate use by the customer to 
eliminate the trouble of preparing the drugs for themselves. 
Besides, the chain stores could provide a service such that the customer 
can place an order (for the healing of certain diseases) in one store (say, near 
his place of work) and have the drugs prepared at a stipulated time in another 
store (in the immediate vicinity of his home, for instance). This could also 
solve the problem of inconvenience as the customer does not need to have to 
go back to the original store to get the drugs. 
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iii. No Immediate Effects 
To conquer the problem of no immediate effect, we propose that drugs 
stores selling crude herbs should stress the point that Chinese crude herbs 
have fewer side effects than western medicines. The effects of crude herbs are 
long lasting. It not only heals the disease but also improves the strengths of 
your body so that it could be immunised against any disease. In a nutshell, 
taking Chinese crude herbs, though the effect is not immediate, can help set 
up resistance in your body against possible diseases. This will be beneficial to 
the client's health in the long run. If the consumer takes this point into 
serious consideration, there is no reason for his resisting Chinese crude herbs. 
iv. Ugly Appearance 
The last problem can be solved by packaging the crude herbs in a nice 
and enticing outlook so that consumers will not be taken aback by its 
appearance and have good faith and confidence in trying the medicine. Nicely 
packaged medicine gives people a feeling that the inside (the intrinsic value) 
of the medicine is nice as well. In fact, no man passes by without looking 
back at a nice-looking woman, regardless of how filthy her heart is. We could 
strike an analogy between this and the product we are going to promote: if the 
product looks good, you would not hesitate to try it. Delicately packaged 
products can give comfortable and enticing outlook to consumers. In this way, 
the last problem can be solved. 
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Strategy Formulation 
After introducing all these strategies, we would like to formulate an 
integrated strategy which incorporates the use of the four "P"s to promote our 
product to the public. 
i. Product -
As far as drugs are concerned, we emphasise the use of crude herbs, 
since we believe that crude herbs are natural and are free of artificiality. 
They can serve the purpose of healing long term chronic illness. As a matter 
of fact, our survey reveals that crude herbs are the most preferable form as 
indicated by the respondents. 
Besides, we suggest that we establish our own logo, our own brand 
name and register it for a patent to prevent it from forgery and pirating. In 
this way, the high quality of our products can be ensured and we can . • • ‘ . 
distinguish ourselves from other lower quality products. 
In this way, we make our products original and distinguished. This 
could foster extra confidence in the minds of the consumer and they will be 
more willing to try that product. 
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ii. Price 
Since price Why Using Herbal Drugs? 
Mean Score (1 to 5 � is not considered as 
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compared to the 
products on the market. In this way, this distinguishes the superiority of our 
products over others in the same line. As long as we have fostered confidence 
in the consumer's mind, they will be willing to pay a higher-than-average price 
if our products are superior and provide guaranteed satisfaction. 
iii. Place 
We would suggest that chain stores be established and have the drugs 
already prepared for the convenience of the consumers. Since many consumers 
do not want to take the trouble of preparing the drugs themselves and would 
rather resort to western medicine or other ready-to-take drugs, having the 
drugs prepared for their convenience could be a good means to entice 
consumers to try the drugs. 
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iv. Promotion 
We would suggest that some prestigious drugs stores hire famous 
practitioners from mainland China and Taiwan and launch seminars or 
forums to promote the benefits of taking Chinese drugs. Other than this, 
experts and practitioners from the United Nations, Mainland China and local 
institutions (such as the Chinese University) should be invited to launch talks 
on the special effects Chinese medicines have on human bodies. Besides, the 
practitioners should be professionally dressed to further confidence in the 
customer's mind. 
To boost the Why Confident in Herbal Drugs? 
% of Respondents confidence in herbal a收 
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Figure 4 stressed in all 
promotion activities. According to the survey results indicated in the chart, 
these are the main reasons that respondents have given for being confident in 
using herbal drugs. Moreover, advertising in some popular magazine is 
considered as ineffective way to improve the consumers' confidence in herbal 
drugs. 
52 
Launching a "Green Movement" campaign could also arouse consumer's 
attention to the "natural" nature of crude drugs. People who advocate the 
green movement should also be supporters of herbal drugs as the two are 
analogous to each other. 
These are basically an integrated formulation of strategies for the 
promotion of Chinese crude herbs to the younger generations in Hong Kong. 
After drugs, we move on to health foods. 
Chinese Health Foods Recommendations 
Problems Highlight - Confidence in Health Foods 
Based on our findings, the main reasons for not being confident in 
using Chinese health foods are the following, as shown in the relative 
frequency in the graph below. 
Why not Confident in Health Foods? 
% of Respondents 
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i. Not scientific enough; 
ii. Too many fabrications. 
The reasons behind the first reason are obvious enough. There is no 
formal scientific proof that they are beneficial to health. Contemporary young 
Hong Kong people tend to be well- educated and they will not believe in 
anything not scientific. 
The fact that there are too many fabrications ("fakes") on the market 
gives consumers confusion between genuine and counterfeit. There is 
practically no leading brand on the market, hence consumers do not have 
strong brand loyalties. Since it is hard to differentiate between genuine and 
counterfeit, consumers would rather go for western medicine - which have 
fewer fabrications than Chinese medicine and have better monitoring 
institutions, thus higher reliability. 
Solutions 
As far as confidence is concerned, we have identified two barriers to 
the client's lack of confidence in the Chinese health foods. On the following 
pages, we will discuss possible remedies to overcome these problems. 
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i. The non-scientific nature of health foods 
To solve the problem of non-scientific nature, we can adopt strategies 
similar to those we used with herbal drugs. Seminars, forums, renowned and 
distinguished scholars and guests from the United Nations specialising in the 
effects of Chinese herbal drugs should be invited to explain the true nature of 
Chinese herbal drugs and to highlight the healing effect of such medicines. 
Apart from these, research results from local institutions and those from 
mainland China and Taiwan could also act as strong promoters to increase its 
acceptance among the public. 
ii. The prevalence of fabrications on the market 
There can be tremendous variations in the quality of the Chinese health 
foods from different provinces. This is a severe blow to the confidence of the 
health foods users. To solve this problem we have to emphasise the 
uniqueness of our product. We need to differentiate them from similar 
products on the market. In this case, we need to design a special logo and 
brand name, register for a patent to ensure that it is protected against forgery 
and piracy. Besides, the product should be packaged in such a way that it 
looks enticing and can foster confidence in the customer's mind. The 
container should be (for example) aluminium or glass made, to avoid spoilage. 
Besides, the an expiry date and contents of ingredients should be included to 
enhance its competitiveness in the market. 
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Finally, we should invite some prestigious and renowned practitioners 
to explain its superiority and recommend it to the general public. In this way, 
the product can be differentiated from others and widespread acceptance can 
be gained in this way. 
These are strategies to deal with the problems with the lack of 
confidence in health foods and we firmly believe that they are good remedies 
to the problems. After strengthening the confidence of consumers in health 
foods, we will consider the problems with the low frequency of use of health 
foods and the possible remedies to them. 
Problems Highlight - Use of Health Foods 
According to our studies, the main reasons for the low frequency of use 
of Chinese health foods are the following, as shown in the relative frequency 
in the following graph below: 
W h y not Using Health Foods? 
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iii. No immediate effect; 
iv. Troublesome in preparation; 
V. No need; 
vi. No confidence in its effectiveness. 
As to the first reason, some higher priced health foods look really 
expensive on the surface. For instance, a catty of ginseng (乂 ) could cost 
up to a thousand dollars. This looks amazing at first sight, and the daunting 
price could have a tremendous inhibitory effect on the consumer to attempt 
the product. 
The reasons behind the inconvenience lies in the complicated 
procedures involved in the preparation. In the normal circumstances, the 
consumer has to take home the health foods and he has to boil the health 
foods before he can take them. This is much more troublesome than other 
_ ready-to-take foods, in which case the person can save the trouble of boiling 
the health foods. 
Solutions 
As far as frequency of use is concerned, we have identified six barriers to the 
consumer's low frequency of use of the Chinese health foods. Next, we will 
discuss possible ways to remedy the problems. 
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i. Expensive 
To tackle this problem, we need to incorporate a retailing system to 
market the health foods. A piece of ginseng (人今）costs up to hundreds 
of dollars, some even up to thousands. This could scare off many buyers as 
they，on the one hand, may consider it too expensive and, on the other, 
consider it too extravagant to purchase such a big piece which they cannot use 
it all at one time. Preserving the health foods could be cumbersome as it 
means clean and dry conditions need to be allocated to them. In view of this, 
we propose that health foods, especially the expensive ones, should be 
prepared in smaller amounts such that users can use them up one at a time. 
This saves a lot of money from the user's point of view and avoids the 
troubles of preserving the health foods. In this way, two birds can be killed 
with one stone, which should be a good way of promoting health foods to the 
general public. 
一 -一 Apart from this, we propose to search for new products, which can be 
sold at normal prices. The introduction of Xue Jia Kao C f i ^ ^ f ) , which is 
beneficial to preserving vitality and becoming more energetic, can be sold at 
hundreds of dollars per catty (much less than ginseng). This is one of the 
health foods which can be sold at a lower price and have the potential of 




To overcome the problem of inconvenience, we suggest that chain 
stores be set up to enable consumers to place orders at one place and have 
the health foods collected in another spot. Besides, the chain stores should 
also provide services such as preparation of the health foods for the 
consumers, since the hectic life prevents the consumers from preparing the 
foods himself. All these can solve the problem of inconvenience. 
iii. No immediate effect 
To tackle this problem, promotion campaigns need to be launched to 
educate the general public that the effects of health foods are long lasting. 
Regular taking of health foods can not only set up resistance against some 
diseases but also enhance your vitality and longevity. In the promotion 
campaigns, prestigious doctors and practitioners need to be invited to give 
their research results to the public to further foster the public's confidence in 
, • . . . • . • . . . 
the health foods. 
iv. Troublesome in preparation 
There are two ways to overcome this problem. First, the health foods 
can be prepared by the chain stores selling herbal drugs and health foods. 
This can save the trouble of the client having to prepare the foods by 
themselves. Second, we could introduce a special kind of electronic cooker, 
which is tailor-made for preparing health foods. Moreover, the cooker should 
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have a timer, which consumers can set timing for the preparation of the foods. 
For example, it could be timed in such a way that the foods are cooked from 
the moment the consumer leaves home, and have them prepared when he 
returns home from work. These are means to tackle the troublesome in the 
preparation of health foods. 
V. No need 
There is a saying in Chinese, "Prevention is better than cure". It is far 
too late to consult the dentist when our teeth are rotten. The only solution is 
to extract them altogether. The same is true with disease. We should not 
- - wait until we fall ill before we seek help from the doctor. Rather, the proper 
way to arm yourself against disease is to prevent it. Taking Chinese health 
foods is a good way to prevent possible diseases, they not only preserve vitality 
and energy but also set up resistance in your body against diseases. This is 
again like killing two birds with one stone, which should enhance its 
widespread acceptance in the market. 
vi. No confidence in its effectiveness 
To enhance the confidence of consumers in the health foods, we could 
adopt strategies similar to those mentioned in the section of Chinese herbal 
drugs to foster confidence in the minds of the consumers. 
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Soup As a Kind of Health Foods 
-• - • • -- --.... . 一. . 
So far as health foods are concerned, soup is a typical health foods and 
it has a special meaning in the Chinese tradition. When a family gathers 
together to take soup, it means gentle caring, warmth, an expression of love 
and concern for the family. Some Chinese people have a special preference 
for taking soup at home for it means that the whole family is gathered 
together, and a sense of gentle caring is conveyed. In view of this, a 
combination of these crude health foods herbs for people to make soup at 
home could have tremendous market potential. 
There is still some negative connotation associated with taking Chinese 
herbal drugs; it can still be considered as inauspicious, especially on one's 
birthday or during the Lunar New Year. Moreover, many Chinese people may 
resist taking herbal drugs because of its bitterness and poor taste. To 
overcome this problem, we suggest that chain stores such as the already 
established "Ah Yi Nice Soup"(〒呵二 ) be set up to sell a special 一 
kind of soup - in this case, some Chinese herbal drugs are introduced into the 
soup, and the taste looks good and delicious to some extent. This kind of 
soup can be considered a kind of health foods. On the one hand, this 
overcomes the problem of bitterness which scares away many Chinese, and, on 
the other, it has a long lasting healing effect. This also overcomes the 
problem of inconvenience, for the soup has already been well prepared and 
the consumers just drop by and take it. Besides, it also solves the problem of 
I 
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having to take herbal drugs, which is - as noted ~ a kind of "taboo" in the 
Chinese tradition at certain times (birthday, Lunar New Year, etc.). 
Finally, chain stores could sell two kinds of soup: first, the ready-to-take 
soup for the busy and idle people; second, crude herbs for soup are delicately 
packaged for consumers to take home and prepare them themselves. In this 
case, family and friends could gather together and take soup, which creates 
gentle and balmy feelings and promotes ever warmer friendship among 
friends. 
Strategy Formulation 
After introducing all the strategies to promote health foods to the 
general public, we would like to formulate an integrated strategy which 
incorporates the use of the four "F's to promote our product to the public. 
i. Product -
一 ‘ ‘ - - . — “ 二 - -- --- - . _ 一 
Health foods should follow the route of proprietary products. We 
suggest that we establish our own logo, and our own brand name, and register 
for a patent to prevent it from forgery and piracy. In this way, the superb 
quality of our products can be ensured and we can distinguish ourselves from 
other lower quality products. 
62 
Besides, health foods, like soup and congee, should be prepared in two 
different ways for the benefit and convenience of the consumers. One is the 
ready-to-take form, which the consumer just comes in and takes it. The other 
is packaged in crude form, which can be taken away and easily prepared at 
home. 
ii. Price 
We should charge at a premium price as compared to the products on 
the market. In this way, this distinguishes the superiority of our products over 
others in the same line. As long as we have fostered confidence in the 
consumer's mind, they will be willing to pay a higher-than-average price if our 
products are superior and provide guaranteed satisfaction. 
iii. Place 
We would suggest that chain stores be established and have the health 
foods already prepared for the convenience of the consumers. Since many 
consumers do not want to take the trouble of preparing the health foods 
themselves, having the health foods prepared for their convenience could be a 
good means to entice consumers to try the foods. 
I 
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iv. Promotion 
• - • -
Similar to the Why Confident In Health Foods? 
% of Respondents 
case of herbal drugs, sax 
the characteristics, of 
69-/i ^^^^^ 
"long history" and ^ M 
"absence of side- • scientific pro.f 似 ^ ^ ^ 
rrm By Majf«in» ^ K ^ M y ^ 
effects" should be s^si c«iebriti« 2ev：…………•；……：； 
emphasised so as to | 兰 二 j J ^ m M T l . 
boost the confidence f i g u r e 7 
in health foods. Again, advertising in some popular magazine is not 
considered as effective way to get the consumers，confidence in using health 
foods. 
We would suggest that the chain stores hire famous practitioners from 
mainland China and Taiwan and launch seminars or forums to promote the 
benefits of taking Chinese drugs. Other than this, experts and practitioners 
from the United Nations, mainland China and local institutions (such as the 
Chinese University) should be invited to launch talks on the special effects 
these health foods have on human bodies. Besides, the practitioners should 
be professionally dressed to further foster confidence in the customer's mind. 
Apart from this, a promotion campaign should be one such that 
electronic cookers are presented as "gifts" which are sold to buyers of the 
f 
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health foods at a discounted price. These cookers have the feature that they 
could be timed to boil the health foods. For example, a bowl of soup can be 
prepared in one, four or eight hours, depending on the consumer needs. This 
kind of cooker will facilitate the preparing process and help a lot in the 
promotion of soup as a kind of health foods. 
- With the adoption of these strategies, we firmly believe that the 
promotion of Chinese herbal drugs and health foods to the younger generation 
in Hong Kong would be a triumphant success. 
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APPENDIX 
Profiles of Respondents 
Educational Profile 
of Respondents 
Some col lege 
1 1 . 5 V： ‘ _ .. Tertiaxm 
3 3 . 3 ^ Figure 8 
Household Income Profile 
of Respondents 
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^uh 支 巧 冲 认 I 曲 缓 生 � 4 a 嚷 么 U j Hello. I am a student of the Chinese University of Hong Kong and we are 
'匆备 i 套球力玄 A 廉書 ^ i l 3 效 
working on a research project concerned with Chinese Meaicine. I have a 
immber of questions that we are asking people in Hong Kong, and we will 
appreciate your opinion being included. 
In this survey Chinese Medicine is classiiied into two mam categories, namely, 
f j i f f r i ^ f i f � n 久 . f ^ . 來 
herbal drugs and health foods. The former are concerned with crude herbs or 
herbal drugs m ready-to-use (i.e. pills, powder, liquid etc.) that are used to 
cure diseases. The latter are concerned with foods that keep you in good 
shape, and are not specifically for healing diseases. Common examples are 
chiretta, huangchi slices, tangshen etc. 
1. Before we start, please stop me when I come to the category that 
describes your age. 
1. 18 to 24 
2. 25 to 29 
3. 30 to 34 
4. 35 to 39 
(If under 18 or over 39, Thank and Terminate) 
First of all, let's talk about drugs. 
2. c o ^ d ^ ^ ^ ^ o u m ^ ^ ^ C h i ^ s e herbal drugs to heal diseases? 
Very confident 好有信 b ’ } 
Confident^'tt；f^y } Ask 
Somewhat confident項吻 f ^ , u ’ } Q3 
Slightly confident ^  少夕依 f(r>, } 
Not at all confident 丨U ‘ Skip to Q6 
3. Why do you say that? (Probe : Anything else?) 
J 等 德 
4. ？ 曙 T p p r 離 ！ 够 r K 现 骑 
項mg Chinese herb dnigs.^WhicKj if any, of uiese are reasorismy you 
are conndent m using Chinese herb drugs? 
a. Long histoiyy^^fe、！^ 
b. Recommended by celebrities义良“^ 
c. Recommended by friends or relatives-^^l^^ 很 
d. Recommended by some popular magazine | t j � , : � ,个 
e. Absence of side-effects 
黑 系 l l f F l f i 
f. Having scientific proof 碑-p ^^  
g. Others (specify) 
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5. Of those reasons, which one would bejhe most important for your 
C & 4 ” 巧 原 因 , 同 1 重 航 
(a-g) Skip to Q8 
6. There many reasons that people have given for not being confident 
in using Chinese herb drujs. Which, if any, oi these are r6asons^hy 
you are not confident in using Chinese herb drugs? 
a. Not scientific enough ^ 
b. Old-fashioned 人 
c. Out-dated 不人合 *奇- -
d. Harmful to health 
e. Not professional in 
diagnosis之理方\务冬朝專業 
I. No government supervision 
g. ethers (specify) 
戈化 O f i i ^ f ) 




8. How often do you use Chinese herbal drugs? 
； 你 14•、樣子 (ChecK appropriate category Below) 
Very o f t e n H ?崎 } 
- Often 激、年 } Ask 
Sometimes 問十 } Q9 
Rarely 伙少 } 
Never Skip to Q l l 
9. Please specify tl^ kind(s\ of symptom(s) for which you use Chinese 
herbal dnigsv (CnecK appropnate category below) 
Fever 
Rheumatism / 氣療’ 
Influenza J t^yfe f 
Headache j j 确 
Menses P 





10. There are many reasons that people have given for using Chinese herb 
drugs. Please tell me ho^important each of the followings is for you 
% 因 等 f ) 欠 1 到 炎 重 I l b ！ using such drugs. 
Not Slightly Fairly Very 





务、 I � 作 I t ] 
一 一 - — -
Not loficessaiy to 
see the doctor 
Others (specify) 
SKIP TO Q12 
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11. T i^ere are^aiw reas^s lhat j^ople have gwen for not u^ne Chinese 
hert ^diS^^ p l ^ e tJl ni^ho^ imp^t'a^t^^ch^ofme loffd wlng^isior 
yoirnbt using sinni orugs. 
Not Slightly Fairly Very 
I ? 赛 ？ 難 
- No ^Qpfidence 
l^ff^tive 
Inconvenience 
C - “ — ~ ~ ~ ~ — • — 
I t^i t temess 
冬 . 
N 微 f 體 e c t — — — — — — — — 
I t � l i ^ ap^amnce 
Tmuble^mne in 




12. N^w Jet's talk abo^Chine « health foods. How. cor fi^nt _ ire^ou in 
appropriate category below) 
Very c o n f i d e n t ^ ^ ^ ^ t t ' ^ ’ } 
Confident } A s k |第 
Somewhat c o n f i d e n t ,奶 f^ /c^/ } Q13 - f i A 
Slightly confident/^ 少少 } in,义绝知> M 
\ � / - l^E伴十夕、 Not at all confident ^ ^ ^ , Slap to Ql6 
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13. m y dovon savthat? 
>3和」iL箱⑶〒 
-14. There are many reasons that people have given for being confident in 
I t 吼 A ^ l 农 务 多 象 崎 火 下 你 using Chinese health foods. Which, if any, of these a reason why you 
P t ^ � t i 補 ： " 既 IX 因 : are confident in using Chinese health foods? 
a. Long h i s t o r y 至之 
b. Recommended by celebritiesMu C 
c. Recommended by friends or relatives 射 ^i^��香： ‘ 
d. Recommended by some popular magazines各泽 二t 介、纪 
e. Absence of side-effects 到作用 
f. Having scientific proof ^ 辦壤才 1 
g. Other (specify) 
15. Of those reasons, which one would be the most important for your 
J ： 么 多 隊 因 倾 K l : 
(a-g) Skip to Q18 
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1 珊 ： 稱 二 ！ 驟 歸 [ J � r 黨 ； P inusingXhiriese hei th foods, ^ i c h , a Wy ^ 
令 你 、 對 中 i 稀 〜 喻 ： you are not confident in using Chinese health foods? 
a. Not scientific enough不夠於‘I化 
b. Old-fashioned ^ ^ 
c. Out-dated 
d. Harmful to health 粉 I t 絲 -
e. Too many fabrications | f i ^ 寬久多 
(false origin, false quality etc.) 
f. O虫er (specify) 




18. How often dD you,use Chinese Jiealth foods? 
係A t ® m 納 絲 唤 k ？ 
(Check appropnaxe category Uelow) 
Very often 
m 4 ) 
Often 敌等 } Ask 
Sometimes 時 } Q19 
Rarely ； } 
Never Skip to Q22 
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19. Please list three kinds of Chinese health foods that you often use. 
20. Could you telljne for what purnoses you use Chinese health foods? 
(Recoraall purposes mentioned.) Are there any other purposes? 
(Check all purposes mentioned.) 
a. Keep figure 
s l i m众特身良 -
b. Enhance sexual abilities^^J令 略左 
c. Preserve vitality 持确力 
d. Preserve youthfu lness^ j^ ,� ^ ^ ^ ^ 
e. Preserve smooth and baby-like 
skin 似 I 滑 
f. Ofter (specify) 
21. Of those purposes, one would be the most important for your 
C 參 因 • 趕 T E — 
(a-f) Skip to Q23 
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22. There are many reasons that people have been given for not using 
Chinese l^ ealm fopds. Please tell me how important each o the 
X a f 你 zb If] fonowinpTs^r you not using such health foods. 
Not Slightly Fairly Very 
Important Important Important Important 
n s ^ 苏 久 膝 戲 f ^ 藏 
No confidence in 
憐 , “ ， 
Its effectiveness 
I j^o^v^^nce 
Its biterness ‘ - -- -
No i i^edia te effect ‘ 




Now let's talk about the whole system of traditional Chinese medicine which 
includes herbal drugs and health foods. 
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ASK EVERYBODY! 
23. Let's pretend that Chinese medicine is a person. Please tell me what 
kuT^of pei son ft^^^ld be. 
Neither 
Strongly Slightly Agree Nor Slightly Strongly 


















24. When do you use Chinese med^ne and Western medicine? 
a f e^： 
m i 
26. In your opinion, what are the differences between Chinese drugs and 
Chinese health foods? 
27. Do y j ^ t h ^ k ^ ^ J , ^ ^hin^ejj^e^iip^s potentially dangerous? 
Y e s ^ 
N o t 
2 8 . 鹤 : 
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29. Listed below are some common forms of Chinese medicine. Please 
rank them according to your personal preference in descending order, 
where "1" stands for most preferable and ”5" stands for least preferable. 
Crude h e r b s / f � $ : ^ « ^ 
Powdeii^^^：^ 
- P i l l j t 
Capsule 
L i q u i d漆良 
Finally, we would like some information from-you by which we can analyze 
the responses. These information will be kept in confidence and are only used 
for statistical purposes. No one's answers will ever be revealed separately. 
30. W^at iis the la^t year of school you have completed? 
,取1 叙 ^ 1 � 
(check appropriate category below) 
1. Did not attend ^ 入、藥 
2. Primary 水婆 
3. Secondary ’壁 
4. Some junior college 
or technical school 
5. Tertiary: college or u n i v e r s i t y / 4 = 
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31. Have you ever lived overseas? 
叙 / t 外驢 1 主 . ， 
No Skip to Q36 
i T J . 
32. Foriiow long? 
33. m e f l ^ ' 
34. l ^ v ^ y ^ ^ ^ r s^died overseas? 
Yes 
No - -. - Skip to Q36 
35. For how long? 
36. What ^ ^ y ^ ^ o ^ p a t i o n ? (Check one please) 
Professional or official 
Proprietor^ 閣 
Technical or manageF C r a f t s m a n ^ ^ 
Labor or machine operatorj /^ Foreman；^^ ^^  
Service worker/clerical^：!^ | R e t i r e d j U ^ 
Housewife (work 
at h o m e j E ^ _ _ Unemployed^ ”罾 
S t u d e n t ^ i Other 
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37. V^h what religion or denomination, if any, do you identify? 
1. C a t h o l i o ^ i J c 5. T a o i s t i ^ 
2. Protestan^ '^ylL 6. Other (specify)：^^ ^ 
3. B u d d h i s f f ^ ^ C _ _ 
4. M u s l i m ^ l 4 L _ _ 7. None巧 
38. Including yourself, how many persons in your family are living at home 
39. Finally, as I read a number of income category, please stop me when I 
come w fhe one that describes your household's total monthly income. 
1. Less than $ 5,000 
2. $ 5,000 to $ 9,999 
3. $10,000 to $14,999 
4. $15,000 to $19,999 
5. $20,000 to $24,999 _ _ _ _ 
6. $25,000 or more 
40. Record sex of respondent: 
1. Male 3 
2. F e m a l e " ^ 
That ends our survey, thank you for your cooperation! 
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